Social Movements often incorporate masculinity into protest events as a means of achieving media attention. This attention is then used to mobilize, increase membership and generate social and political outcomes. This paper explores the media attention potential of novel social movement actions that deal with 'domestically feminine' elements of protest. This paper examines the case of the Great Railway Adventure, a series of protests in England organized by the Craftivist Collective and Climate Rush incorporating feminine dress, craftwork and food. It analyzes the success of these tactics in generating media attention through these tactics and the role the tactics play in the framing of protests in the news media. By employing a qualitative content analysis of the media, I found that the tactics were able to achieve limited levels of media attention through novelty and situational irony when done in combination with more standard elements of direct action campaigning.
Introduction
Prior to and during the women's suffrage movement of the late 19 th -early 20 th century in Britain, publications targeting middle class urban and rural women emphasized a particular femininity. Publications such as Good Housekeeping, Woman and Home, and the 'home'
sections of Farmer and Stockbreeder and Farmers Weekly focused on topics including recipes and dress patterns, evolving over time to include healthcare, childrearing and wildlife (Verdon 2010, pp.88-9) . One female columnist for the Farmers Weekly (quoted in ibid p.89) noted that she 'did not expect men "to become wildly enthusiastic about details of cooking, knitting, fashions and matters of more essentially feminine interest"'. These 'more essentially feminine interests' are reflected in other literature written for women at the time. 'Mrs. John Ferrar's' The Young Lady's Friend (1985) states that women's 'express vocation' is 'good housekeeping' (ibid p.3) citing examples: 'assist at the ironingtable, or in making cake and pies…or in making preserves….or hemming a pocket handkerchief' (ibid p.37). Although feminine tropes presented through these works were challenged in other texts and by women at the time (see Verdon 2010) , they represented the common depiction of women in the 1800s in the UK and the US (Peirce 1997, p.583; Welter 1966 ).
While these stereotypes have morphed over time, they represent a traditional femininity that has not entirely gone away. This paper examines a serious of protest events that actively toyed with this stereotype during an attempt to change government policy on train fares. By using craft, cooking, and clothing in combination with direct action, these protests exemplified women of this earlier epoch, while highlighting representations of Suffragettes' militancy (Mayhall 1995) . In part, these organizations utilized this novel 'clash' of the domestic and the militant in order to reach wider audiences and attract greater attention to their cause. Here, using qualitative content analysis, I explore the effects these tactics had on shaping news stories surrounding the protests to see just what effect they did have on media framing and attention, two important aims for social movements.
Social Movements, Tactics, and Media Attention
The social movement literature has maintained an interest in policy outcomes (eg Giugni 2004; Burstein 1999; Gaventa and McGee 2010) , for several decades, with media attention increasingly playing a substantive role in the literature (eg Kolb 2007 , Giugni 1998 .
Scholars have argued that media attention can be used as a way to bring about change in public opinion and issue salience (Kolb 2007; Soroka 2003; Burstein 1998 Burstein , 2003 Burstein and Linton 2002; Giugni 1998 ) through the use of framing and exposure. Some have even argued that 'the only real means of influencing policies most social movements haveapart from those movements that have become political "insiders" or that have the power to disrupt social and political life -is playing on public opinion' (Vliegenthart and Walgrave 2012: 388) , and that public opinion change occurs in large part through interactions via mass media.
By appealing to a significant number of voters or an important voting bloc and maintaining an issue's level of importance for the voting population, social movements can pressure policymakers to settle voter concerns. Having an indirect impact of policy outcomes through a more direct impact of issue salience and public opinion requires significant attention, often through the mass media (Gamson and Modigliani 1989; de Vreese and Boomgaarden 2006) . This is sometimes referred to as the public preference mechanism (Kolb 2007) .
In order to achieve media exposure social movements 'have to "demonstrate" in different ways -by staging events, mobilizing publics…or by making valid claims -that they are newsworthy' (Vliegenthart and Walgrave 2012: 387) . And, despite the upsurge in social media (Beer 2006 ) and citizen journalism (Watson 2011) , social movements are still 'dependent on the mass media to get their message across' (Vliegenthart and Walgrave 2012: 388 ; also see van Zoonen 1992:453) .
In order to get media attention, activists often have to resort to WUNC displays. As described by Charles Tilly (2006) , WUNC 'sounds odd, but it represents something quite familiar. WUNC displays can take the form of statements, slogans, or labels that imply worthiness, unity, numbers, and commitment' (Tilly 2006: 54) .
While social movement scholars have examined media attention (eg van de Donk et al. 2004; Carrol and Ratner 1999; King and Soule 2007; Gitlin 2003; Oliver and Myers 1999; Cottle 2008 ; also see Vliegenthart and Walgrave 2012) and critiqued research based on newspaper accounts (eg Earl et al. 2004) , less research has focused on the framing of particular tactics and specific elements of protest in the media. Such investigations can illuminate the potential for the use of specific tactics to achieve positive media attention and attract media coverage.
I use the Great Railway Adventure to investigate a particular set of protest components termed 'domestically feminine elements' (DFEs) to see whether they play a role in framing and attract mass news media. The Great Railway Adventure was a series of protest events that included direct action and civil disobedience calling on government to stop or minimize increases of train ticket prices in the United Kingdom. Although the demands of the campaign seem ordinary, elements of these actions were novel. These elements included forms of femininity, particularly activities associated with the domestic sphere. I refer to these feminine actions as DFEs, which have been discussed in reference to other protest events in the UK (see Andrews 1997; Cresswell 1994; Young 1990 ). Specifically, I
will consider protest elements to be domestically feminine when they include elements of homemade craft, cooking, and clothing. I also examine the interaction between WUNC displays and these DFEs.
DFEs, I hypothesize, can be helpful in drawing significant attention and support if combined with more traditional elements of protest that attract media attention. Primarily these elements are either (1) disruptive or (2) spectacular protest (Gamson and Wolfsfeld 1993) , due to the DFEs ability to strengthen WUNC displays. The inclusion of more traditional elements allow for concision (see Dellinger 1999) , providing an easy introduction of the novel act through an existing media frame of standard protest. At the same time, the novel elements are used to justify media publication (see Patterson 1997) 7
What was the Great Railway Adventure?
In 2011, the Association of Train Operating Companies threatened to increase train fares by 5.9 percent, after the government capped its increase at 6 percent (BBC News 2011).
While the government has the power to cap the cost of average increases in train ticket prices, the trains themselves are private. 
Summary of protest events
Within The Great Railway Adventure, femininity was used through actions associated with the domestic elements of crafting, baking, and dress. The DFEs were predominately used by Craftivist and Climate Rush activists to differing degrees at different protest events which made up the campaign. These events were composed of stitch-ins and a direct action event called the Unfair Fare Dodge. However, events that took place prior to the official launch of the campaign help to frame the protests.
Lead-Up Protest Events
Prior to the organizations campaigning together, Climate Rush had its own actions regarding rail fare increases. passenger cars (see image 2) were crafted together to form a visual petition-train to be used in later actions. These were known as stitch-ins, named after the sit-ins of the civil rights movements (Lawson 1991) .
The most prominent 'stitch-in' events in the campaign occurred simultaneously at several different train stations around England. This day of stitch-ins featured 'craftivists' participating in some level of civil disobedience by holding picnics at their respective station against the wishes of station authorities, all while attracting public attention through collective stitching. These stitch-ins took place in Brighton, Cornwall, Dorset, Devon, Leeds, Sheffield, Manchester and London. One craftivist stated: 'It was a great way to engage the public in the issues of unfair rail fares and climate change. We crafted loads of train coaches to add to our [petition-train] during the day. And which other protest could you attend that provides jam sandwiches, cupcakes and tea with a smile?' (Craftivist Collective 2011b).
The protest events described above can be seen as the build up to the Unfair Fare Dodge, the campaign's central protest event that included a rally and civil disobedience where participants boarded a train from London without purchasing a full-price ticket and travelled to the city of Canterbury where proposed fares were to be increased the most. The following is a description of the event based on participant observation made by the author. Once the group reached the destination another picnic was held near the train platform to celebrate the day's action (see image 5).
Delivering the Stitched Petition
In mid-May, the petition-train was presented to the transport minister, Philip Hammond at a transport conference, at which point the petition had grown to be 50-meters long (Craftivist Collective 2011c). Photographic evidence suggests that approximately 15 protesters presented the petition.
Domestically feminine elements in the Great Railway Adventure campaign
Based on the description of events above we can pin-point a variety of DFEs within protest events involving craft, clothing and food. This intentionally framed the protest with an emphasis on the Suffragettes or the domestic sphere. Intentional framing is the process of active engagement 'in the production and maintenance of meaning for constituents, antagonists, and bystanders or observers' (Benford and Snow 2000: 613) , and in this case, according to conversations with Climate Rush organizers, the events were meant to produce novelty and a festive atmosphere both for participants and outside observers including the mass media (personal interview, 16 April, 2012) . Prior to the stitch-ins, the 'railway adventure' blog featured a call to 'to help get local press coverage of your event'
which linked to a press release template (http://railwayadventure.wordpress.com/2011/03/14/craftivism/).
Not only were the DFEs used to frame the events in particular and novel ways, but they can also be seen to play a role in promoting the more typical features of contentious politics such as WUNC displays. Each of the displays (worthiness, unity, numbers, commitment) were exhibited during the course of the events and through the DFEs.
Worthiness was present in the organization of the event, including the coordination of dress, the preparedness shown through the provision of food, the construction of a petition, and the presence of participants widely ranging in age which may otherwise reduce worthiness when observed through the 'conventional wisdom which asserts that youth are "naturally" rebellious, or idealistic' (Flacks 1970: 340) . Unity was shown through collective activity, matching dress, sashes, the breaking of bread, and marching together.
This occurred in the stitch-ins but was particularly salient during the Unfair Fare Dodge.
Numbers were shown both through the presence of participants as well as a very visual petition which was crafted in the initial protest events, displayed in the Dodge action and finally presented to a government official at the end of the campaign. Lastly, commitment was displayed through the quasi-illegality of actions, including collective stitching at the train stations. Again, this was particularly obvious during the direct action of the Unfair Fare Dodge where activists participated despite the threat of fines.
I have shown that the DFEs were used to produce frames and WUNC displays throughout the protest events that made up the Great Railway Adventure campaign. Now I will assess how these events were framed in news media coverage of the protest, paying particular attention to the DFEs.
Image 6 -Media taking an interest in rally.
Media Attention of Domestic Femininity in Protest
In the case of the Great Railway Adventure, campaigning organizations sought to highlight the issue of increases to train fares, and hoped to be able to force policymakers to either reduce the train fare increases or stop the increases entirely. As stated earlier, media exposure can be an indirect means of achieving policy change by influencing issue salience and public opinion that can pressure government action (see Burstein 1999 , Kolb 2007 .
Protests are frequently associated with masculinity as images of violence, vandalism, and shouting have been the media's framing of direct action and protesters (see Einwohner et al. 2000 ). I will assess the level of exposure a campaign using DFEs was able to reach, and how the DFEs impacted the framing of news stories, and explore DFEs' abilities to open opportunities to the media.
Comparative Analysis of News Articles
As seen in Table 1 , ten articles were found regarding the Great Railway Adventure, divided fairly evenly between local (6) and national (4) articles. Quantitatively, articles averaged 346 words, with a median of 172 words. This can be explained by the length of the one article exceeding 1,000 words. No articles made front page news, although data was missing for several articles using the Nexis® search. The first thing to note is that ten articles, six of which are in local newspapers, is not particularly high. However, the number of articles should be interpreted relative to the number of events and the WUNC displays involved, before judgment can be passed She was photographed being dragged away in her frilly frock by police officers' (Davies 2011) . While this can be seen as another example of media interest in DFEs it also suggests the opportunity DFEs provide to journalists. Namely, it allows the media to utilize the contrast between carnival ('frilly frock') and repression ('dragged away…by policy officers'), which provides the reader with a form of situational irony. Arguably this is only possible due to the novel nature of DFEs and existing stereotypes. The next three articles focused on the stitch-in actions, with two articles published before the action and one the following day. The article in The Independent only made reference to DFEs in its mention of the planned stitch-ins but the article, albeit short, did not discuss any specific features of this protest that would suggest particular media interest in the DFEs (see Dutta 2011) . The other two article's references to DFEs mostly came straight from the press release template that appeared on the campaign blog. Both the article and the template mention 'using scissors, thread and fabric' and stating that the group will 'hang bunting and lay picnic blankets', as well as references to 'jam sandwiches' (Dorset Echo 2011, also see Pearce 2011). Interestingly, the titles of the articles did not correspond with the press release whose title read 'Craftivists hold protest stitch-in at [YOUR LOCAL] railway station'. Instead, the two local articles that focused on stitch-ins used puns regarding craftivism. This may, however, be the product of titles suggested by the local collectives, rather than the newspapers themselves. Nevertheless, inclusion in the newspapers shows that the crafting elements of these protests were newsworthy.
This can be seen more explicitly in the case of the Bristol article which appeared the day following the local stitch-in. 'However', the article reads, 'the group failed to attract the hundreds of supporters it had hoped for -in fact, only four people turned up'. Despite this low turnout, the event was able to make it into the paper (page 2) perhaps due to the novel nature of its DFEs.
The next three articles were from local papers and followed the Unfair Fare Dodge. The Kentish Gazette, covering the Canterbury area, gave the story 635 words which was the longest coverage specifically about the Great Railway Adventure campaign. Its title, again, brought DFEs to the forefront of the article by introducing it as 'Protesters …Picnic on the Platform'. The first sentence of the article briefly describes the 'fare dodge' protesting increases in train ticket prices and is then immediately followed by reference to DFEs:
'Many travelled from London to Canterbury West dressed as characters from the Railway Children, where they unravelled a protest banner and had a picnic on the platform' (Claridge 2011) . Again, the media quickly use the opportunity to discuss the protesters clothing and food. The article continues by quoting one protester and discussing the train company's openness to the activists. This openness could be a result of wanting to avoid a situation in which situational irony is revealed whereby 'polite' DFEs are used in a protest that is repressed then by police or train security personnel.
Another local article, published in both the Medway News and This is Kent first covered the basic details of the protest and the concerns over increased ticket prices. The only references to DFEs came in the form of interviews with the protesters who stated: 'It was the most fun I've had on the train in a long time. There were no delays, the staff were polite and we had music and jam sandwiches to entertain us on our way.' Here the tone of the protest was lightened from more traditional protest but the DFE mentioned, primarily food, could be seen as a relatively unnoticeable point in the article. Another protester stated later in the article: 'It was a brilliant day and a real carnival atmosphere', but no specific references were made to DFEs (Christie 2011) . This was echoed in the third article which only referred to Climate Rush's 'involving and creative protest' which followed the mention of clothing. Both statements appeared in the last section of the article (also This is The analysis of ten articles found through a Nexis® UK search showed that the novelty of domestically feminine elements were attractive to newspaper editors at both the national and local level but only to a small degree. Half of the articles in the analysis featured a DFE in the title, all the DFEs were incorporated into the articles, and DFEs were used as lead-ins to the general story. Nevertheless, the total number of articles, with some not featuring DFEs, suggests that these elements were not newsworthy in themselves. Also, although the small Bristol stitch-in which was still able to be featured on page 2 of the Evening Post (Bristol), but other local stitch-ins in Brighton, Cornwall, Devon, Leeds, Sheffield, Manchester failed to attract this media attention.
The Unfair Fare Dodge, which started its journey in England's most populated city, had a modest turn out of approximately 50 people at the initial rally, with only approximately 35 people participating in the direct action. It is widely recognized that larger protest events are more likely to garner greater media attention (Oliver and Myers 1999) and it has been noted that 'On an average day in a random Western democracy, thousands of press statements are issues by a variety of parties, interest groups, and movement organizations, hundreds of demonstrations, meetings, strikes, vigils, and other protests are staged, and numerous press conferences vie for the attention of the public and policy-makers' (Koopmans 2004: 371 attention and when they get covered, it is far from certain that the news takes over their frame or interpretation of the issue' (388). My analysis has shown that DFEs, at least in their current novel state, can overcome the problem of attaining news media attention and avoid negative portrayals but cannot do so with great levels of exposure or certainty.
However, when the topic was covered approximately half of the articles highlighted campaigners' uses of DFEs. This is perhaps due to other gendered stereotypes such as feminine fragility and gentleness (Gill 2007) in which the DFEs elicit sentiments that are averse to the more common perceptions of the 'all-too-common' violent protesters and therefore represents a type of new, gentle form of activism. Therefore, the novelty appears to produce enough currency to buy its way into the mass media in some instances, and the feminine nature of the novel acts positions itself in a way that is difficult to object to within traditional frames regarding protesters.
Media coverage of the Great Railway Adventure campaign can be seen as significant but limited. Though one article appeared in a wire service, it was only picked up by two newspapers; in addition, the campaign only appeared in four national newspapers, of which one was a human interest article. Nevertheless, the campaign was able to achieve what many protests and organizations are unable to regarding news coverage while also being framed, for the most part, positively. The qualitative content analysis showed that DFEs were used to 'soften' the message and address the novel creativity in the protests.
However, these novel elements still needed to occur within a more traditional protest context that was suitable for readers' preconceptions of protest such as marches, rallies and direct action. In addition, these DFEs may have also played a role in shifting the focus of the articles from the demands of the protest to the protest's embodied forms.
The case study has a far-reaching relevance to social movement organizations which plan events for the purposes of media attention. Results show there is potential for DFEs to be used for their novelty and eliciting situational irony by seemingly subverting standard notions of protest, but traditional means of achieving coverage, including greater WUNC displays, must also be incorporated in order for widespread media attention to occur. It should be noted however, that the novel nature of DFEs suggests that a saturation of such actions is likely to reduce coverage of future DFE-infused protest events.
